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Trend of continuous sports practice in 
children and young people

comparison of continuous practice by 
gender and age from 1997 to 2005



Current trends in youth sports
• The population: in 2020 we will have in Italy 16.8 million young

people (0-19 years) less than in 1990
• Among those aged 11-19 years,% of those who do not practice sports

are still high: between 11-17 years, 15% of males and 23.5% of girls
are sedentary. The diversification of sporting practice has
considerably increased (D’Arcangelo)
• Sport is a central phenomenon of today's society
• Teenagers have doubled time for organized sport (Germany)
• The peak of participation is reached at 14 years. Then, young people

prefer discos, pubs and cinemas
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• DEMONSTRATION AND 
EXPLANATION OF THE WAY TO 
PERFORM THE CHOSEN TECHNICAL 
ELEMENT, THE PURPOSE OF ITS 
EXECUTION AND THE CONDITIONS 
FOR ITS APPLICATION
• LEARNING AND IMPROVING THE 

GESTURE
• LEARNING AND IMPROVEMENT 

ALSO IN COMPETITIVE SITUATIONS



On result
On performance

The information that the student would not receive on his
own as a natural consequence of his performance.
It is provided by sources external to the athlete: the coach, 
a companion, a mirror, a video tape
“Christina and Corcos”

information

reinforcement
purpose



•When
•How much
•How
•Which channel
• To whom
•Why? (attention control motivation)



• !"#$%&'!()$*+&'##&,-./

• ($,$'&'/0&$*1#2,!'$#*&'#&+$"0&'#&#-2&!'/(0'03

• $,!+03&!20&40''02&'/!*&5#2%3

• 3/#5$*+&$3&40''02&'/!*&3!6$*+

• '##&,!*6&$*1#2,!'$#*&$3&5#230&'/!*&*#*0

• (0!2*$*+&3'-%$03&/!"0&%$3.#"020%&'/!'&,0,#26&)007&$*1#2,!'$#*&,#"0,0*'&
'/2#-+/&'/0&$,!+0



INSANITY IS DOING THE SAME THING OVER AND 
OVER AGAIN AND EXPECTING DIFFERENT RESULTS 
(Albert Einstein)
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THE GREATEST DANGER FOR MOST OF US IS NOT THAT OUR 
AIM IS TOO HIGH AND WE MISS IT, BUT THAT IT IS TOO 
LOW AND WE REACH IT
(Michelangelo Buonarroti)


